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Introduction to Mass Communication

Communication Skills

Current Affairs

Print Media Reporting and Editing

History of Print and Broadcasting

Fundamentals of Public Relations

Fundamentals of Advertising

Event Management

Digital Media Writing & Content

Development Communication

AI for All 

Corporate & Crisis Communication

Capstone Project 
(with Live Industry Project)

Creative Advertising & 
Reputation Management

Investigative Journalism

Elective as per specialization-I

Elective as per specialization-II

Media Research

Specialized Reporting

Digital Media

Introduction to Film Studies

Media Laws and Ethics

Mass Media Industry & Management

Media Literacy & Critical Thinking

Storytelling

Television Journalism & Programming

Radio Programming

Media and Society









STEP 2 Online registration to admission portal:

Access to the admission portal is granted through online registration with a registration fee.

STEP 4 Fee payment & LMS access:

Students receive a fee payment link to complete payment. Upon successful fee payment, eligible students
are granted access to LMS (Learning Management System)

STEP 3 Documents veri�cation:

The university admission team reviews the uploaded documents and con�rms eligibility within a span of 4 Days.
(Documents approval is subject to eligibility criteria as per the university guidelines.)

STEP 1 Online counselling:

Our counselors will provide guidance to potential students on their selected program.








